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How Can More Women-Owned Technology
Businesses Get Funding?
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No one denies that there are not enough women in
technology, but so far the reasons for this gender im-

balance remain elusive. One Australian study1 found that of
the three theories—essentialist, social construction, and in-
dividual differences—there was the most support for the
essentialist theory, that this is a characteristic of women not
dependent on context. A German study2 corroborates this
evidence, but finds that while there is a definite gender gap in
technology business owners, a firm’s success is independent
of the gender of its leaders.

While some researchers say women’s more limited
involvement in the commercialization of science and
technology can hold back innovation, others call into
question using a measure of women’s patenting activities
as a true measure of their research efforts and the impact
of their work.3 Other researchers have concluded, ‘‘We
find no significant gender differences in the likelihood of
reporting inventions or successfully commercializing
them.’’4

In the United States, a 2011 study of National Institutes of
Health Phase II Small Business Innovation and Research
(SBIR) grants found that women-owned businesses were as
much as 16% less likely to attract private investment dollars
compared to businesses owned by men, factors excluding the
size of the SBIR award held constant.5 However, a 2009
study found no differences in the average rate of commer-
cialization among companies that were owned by women
and/or minorities than were owned by men and/or non-
minorities.6

Regardless of divergent views on the subject, the Euro-
pean Union (EU) is taking steps to encourage more women
to choose technology careers and to fund their technology-
related businesses:

� At the national level, a guiding principle across the EU
is the Digital Agenda for Europe,7 which supports re-
search such as Key Action 11, featuring ‘‘higher par-
ticipation of young women and women returners in the
ICT [Information and Communications Technology]
workforce through support for web-based training re-
sources, game based eLearning and social network-
ing.’’

� At the organizational level, a model of Women Re-
source Centres developed in Sweden and promoted
throughout Europe ‘‘serves as an example of how
creativity in the organization of joint action networks
can make new knowledge and innovation prosper.’’
This goes beyond the triple helix model (academia,

industry, and government) in its potential to acknowl-
edge alternative creative environments.8

� Finally, at the individual level, the annual EU Prize for
Women Innovators will be awarded in March 2014.
With a top prize of e100,000, this prize attracts women
founders or co-founders of EU businesses that have
survived the 3-year mark. The funding helps develop a
marketable, scientific product or service of economic
and social importance to Europe.9

Beyond winning a prize, how can women business owners
attract more venture capital? One way is to get on the boards
of start-ups. A recent Reuters survey of the top 10 technology
start-ups showed that 60% had no women on their board of
directors. And it’s good for business to have women on your
board. A study by Credit Suisse Research Institute found that
over 6 years, the share price of large-cap companies with at
least one woman on the board outperformed companies with
no women on their boards by 26%; for small and mid-cap
companies, the figure was 17%.10

Megan Quinn, an investment partner at Kleiner Perkins, a
venture capital firm that made early investments in compa-
nies such as Google and Amazon, says, ‘‘What is important
to me is that we put more women in leadership roles in VC
and technology so that the next generation can see these
opportunities as an option for themselves. We all need to
have people we can aspire to be like.’’11
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